
Australia’s most comprehensive
Digital Media and Behavioural Research.

Are you connecting with The Connected Consumer?
lives - their media consumption, shopping habits, 
socialisation and expectations.

As this ground-breaking multi-mode research 
uncovers consumers’ connections with new and 
emerging technology, savvy marketers will quickly 
realise that delivering a compelling, targeted 
message is no longer enough – you need to deliver 
your messages where and when your customers 
and prospects choose – and where and when they 
are most receptive.

The Digital Universe quantifies many of the trends 
everyone has been suspecting over the last few 
years - provides facts about the way the digital 
universe is affecting Australians’ behaviour - and 
explodes numerous myths that have been gaining 
currency.

This new module available in Roy Morgan Single 
Source provides a 360 degree view of the new Digital 
Universe and how the exponentially expanding 
range of touchpoints is affecting Australians’ daily 

“11% of owners used 
their Smartphone

to research products 
and services”

“9% of Australians 
read ratings and 
reviews Online”

“27% of online 
buyers shop in 

stores less often”

“Womens clothing 
up 65% in the last 

12 months”

“45% of Australians 
researched Online 

-but bought Offline”

“46% of Australians
use online 
banking”



To subscribe to the Digital 
Universe module contact your 
Roy Morgan Research 
representative or phone 
03 9629 6888

401 Collins Street  Melbourne  VIC  3000   
Phone: +61 3 9629 6888  Fax: +61 3 9224 5387 

www.roymorgan.com

@roymorganonline Facebook.com/RoyMorganResearch

For a glimpse of the power of 
The Digital Universe 
visit: www.TheDigitalUniverse.com.au

The Digital Universe contains 
comprehensive data across all digital 
touchpoints and is now available as an 
extra module in the Roy Morgan 
Single Source database.

What are the digital 
touchpoints affecting your 
category:
Nobody escapes the digital 
revolution. 
Key categories include:

	 •	Automotive
	 •	Finance
	 •	Media
	 •	Retail/FMCG
	 •	Telecommunications
	 •	Tourism
	 •	Utilities

Single Source and
The Digital Universe 
is delivered in 
ASTEROID
Roy Morgan’s award 
winning data analysis 
software helps you 
connect to countless 
digital touchpoints 
across the spectrum 
of consumer attitudes, 
behaviour, media and 
buying habits.

Over $22 billion 
spent online
last financial 

year.

“Online shoppers are spending an 
average of $286 online across a typical 4 
week period.”

“27% of them say they shop less in stores.
eBay now has more shoppers (7.3m) than 
Westfield Australia-wide (5.4m).”

“A thorough understanding of The Digital 
Universe will be essential to the survival 
of every Australian business in the next 
decade.”

With 12.5 million Australians visiting 
Facebook	and	Google+	increasing	at	
nearly 50%, there can be no question that 
The Connected Consumer rules.


