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Monday, 29 February 2016 

NAB Challenge satisfies NAB customers 

Sponsorship of the AFL pre-season’s rounds is delivering real benefits to NAB, with customers who 

watch the NAB Challenge more likely to be satisfied with the bank—and the more they watch, the 

more satisfied they get, Roy Morgan Research shows.  

Among all NAB account-holders, 80.2% were very or fairly satisfied with the bank during the six 

months to December 2015, as previously reported from Roy Morgan’s latest Consumer Banking 

Satisfaction report.  

But satisfaction is 2% points higher among those who ‘occasionally’ watch NAB Challenge games 

during the AFL’s pre-season (82%) and a hefty 8% higher among those who ‘almost always’ watch 

(88%).  

And the more dedicated the viewer, the greater the degree of satisfaction with the sponsoring bank. 

Customers who ‘almost always’ watch the NAB Challenge are almost a third more likely than the 

average NAB customer to be ‘very satisfied’ (43% compared with 33%), while occasional pre-season 

viewers are almost 20% more likely to be ‘fairly satisfied’ (56% compared with 47%).  

Satisfaction among NAB Customers who watch the NAB Challenge 

 
Source: Roy Morgan Single Source July - December 2015, sample n = 3,506 Australian NAB customers 14+  

 

 

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
http://roymorgan.com.au/findings/6651-satisfaction-with-big-four-banks-up-in-december-201602032226
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Norman Morris, Industry Communications Director, Roy Morgan Research, says: 

“This data suggests a real correlation—and not just a demographic correlation—between fans of 

the AFL pre-season and their positive attitude to its sponsor.  

“Almost 1 in 3 Australians who tune in to the AFL pre-season, whether almost always or 

occasionally, associate NAB with Australian Rules Football overall. Any company that sponsors a 

popular sporting event is hoping at heart for just an ounce of transference: love the sport, like us 

a bit. ROI is therefore not always easy to measure, but this data highlights how likeability can 

play a big part in satisfying customers—who are then more loyal, more open to cross-selling, and 

more likely to recommend to friends and family, delivering long-term benefits.”    

To learn more about Roy Morgan’s sports viewing, sponsorship and satisfaction data contact:  

 
Vaishali Nagaratnam 
Telephone: +61 (3) 9224 5309 
Vaishali.Nagaratnam@roymorgan.com 

Please click on this link to the Roy Morgan Online Store 

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices throughout Australia, as well as in 
Indonesia, the United States and the United Kingdom. A full service research organisation specialising in omnibus and 
syndicated data, Roy Morgan Research has over 70 years’ experience in collecting objective, independent information on 
consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on which it is based. 
Margin of error gives indications of the likely range within which estimates would be 95% likely to fall, expressed as the 
number of percentage points above or below the actual estimate. Allowance for design effects (such as stratification and 
weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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