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Monday, 25 January 2016 

Australians feeling “financially stable” but currently 
below pre-GFC levels 

Prior to the GFC in 2007, 61.2% of Australians agreed that they felt “financially stable at the 
moment”, this declined to 56.5% during the GFC. Over the last three years it has failed to get 
back to the 2007 level and is currently on 60.4%. 

These are the latest findings from the Roy Morgan Single Source survey of over 50,000 
people pa. 

The rapid decline in the ASX at the end of 2007 and throughout 2008 had a major impact on 
how people felt about their finances. This was shown by the big drop in the proportion feeling 
“financially stable” which declined from 61.6% in 2007 to 56.5% in2008 and 57.2% in 2009. By 
2010 confidence was improving reaching a figure of 61.6% before declining over the following 
two years. During the last three years it has been very steady in the 60.2% to 60.5% range. 

 

"I feel financially stable at the moment" – total population 

 
Source: Roy Morgan Single Source (Australia) November 2004 - October 2015, average 12-month sample n = 

19,924 

Macquarie customers feel the most financially stable and the big four lag  

People who are customers of banks feel more stable regarding their finances (61.1% agree) 

than those who don’t deal with banks (50.2% agree). 
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There is however considerable variation in how the customers of the major banks currently feel 

regarding the state of their finances. As may be expected, the banks with the more affluent 

customers have the highest ratings, such as Macquarie (70.6% feel financially stable), ING 

Direct (68.8%) and Citibank (67.8%). The major banks with the lowest ratings are Bendigo Bank 

(59.5%), CBA (60.0%) and Bank of Queensland (60.8%). The highest ratings among the big four 

banks were the ANZ (64.4%), Westpac (62.4%) and NAB (62.0%). 

Norman Morris, Industry Communications Director, Roy Morgan Research, says: 

“Our analysis of the last ten years regarding how people feel about their financial 
position has shown that it is very difficult to make any substantial long term gains. In an 
increasingly volatile global market this is likely to present a major challenge to 
governments and financial institutions if they are to improve how the population and 
customers feel about their financial position. 

“Feeling financially stable or secure is a very important metric for banks to measure 
their customers on because it is likely to lead to more confidence in acting on all aspects 
of financial decision making, including borrowing, saving, investing and spending. 

“Although the upmarket banks customers generally feel more confident about their 
financial position they are likely to be more sensitive to market movements due to their 
greater financial involvement. On the other hand, the banks with the lower value 
customer base such as the CBA and Bendigo Bank have the challenge of dealing with 
less confident customers. 

“Roy Morgan is in the unique position of having a comprehensive understanding of all 
aspects of each bank’s customers and their financial position. By combining this holistic 
financial data with attitudinal information, financial institutions gain valuable insights 
into targeting their communications more effectively.” 

 

For comments or more information about Roy Morgan Research’s banking and finance 
data, please contact: 

Norman Morris 
Industry Communications Director 
Office:  +61 (3) 9224 5172 
Norman.Morris@roymorgan.com 

Related research findings 

View our extensive range of Banking and Finance reports and profiles, including Financial Attitude 
profiles such as ‘I feel financially stable at the moment’ and ‘I prefer to invest in something with a safe 
return’.  

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices in each state 
of Australia, as well as in Indonesia, the United States and the United Kingdom. A full service research 
organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 years’ 
experience in collecting objective, independent information on consumers. 
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The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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