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Who’s making travel and accommodation decisions
for businesses – 810,000 Australians

FOR IMMEDIATE RELEASE

New research from Roy Morgan shows that in an average 12 month period there are
810,000 people involved in making decisions that relate to business travel and
accommodation.
These findings are from in-depth personal interviews conducted face-to-face with thousands of people in
their own home. Roy Morgan Single Source survey of over 50,000 Australians in the 12 months ended
March 2018 included in-depth interviews with over 1,900 people who had been involved in making a
business travel accommodation decisions. The results cover a very wide range of demographics so as to
enable a better understanding of the profile of these important decision makers.
Key above average business travel and accommodation decision makers
With 810,000 Australians involved in making a decision over the last 12 months that related to
business travel or accommodation, it is important to understand who the key decision makers are
within this group.
The following chart shows that three quarters (75.2%) of these decision makers were full time
workers, well above their population proportion of 37.9%, 69.9% had a diploma or degree (population
45.2%). Other over represented segments among these decision makers were men with 57.9%
(population 49.2%), and the A/B socio-economic quintile 50.2% (population 20.0%).
Decision Makers1 for Travel and Accommodation for a Business or Organisation

Source: Roy Morgan Single Source (Australia) 12 months ended March 2018, n = 50,014
Base: Australians 14+ making decision for travel and accommodation for a business or organisation in the last 12
months, n = 1,917. 1. Decisions made in the last 12 months

Median value of business accommodation and travel decisions
It is important to understand not only who makes these business decisions but the value of those
decisions, because there is considerable variation across segments in their average value.
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The median value of the major decision making groups was $21.1k for managers, followed closely those
earning more than $100k per annum (median $20.4k). Both of these groups are close to being four
times the market average of $5.9k. Other segments with high median values were, the A/B socioeconomic quintile ($13.6k), full time workers ($10.9k) and those aged 50 to 64 ($10.7k).
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Median Value of Travel and Accommodation Decisions for a Business or Organisation Made in the
Last 12 Months

Source: Roy Morgan Single Source (Australia), 12 months ended March 2018, n = 50,014
Base: Australians 14+ making decision for travel and accommodation for a business or organisation in the last 12
months, n = 1,917

Norman Morris, Industry Communications Director, Roy Morgan says:
“Like all good research, this topline analysis raises more questions than it answers. Are these
people making decisions about their own travel or someone else’s? Who are the decision
makers with really big travel budgets and how are they different from the smaller budget
decision makers? Thankfully all these and many more questions can be answered from the indepth interviews. It’s also possible to learn what football team they support, or whether its
ballet and theatre that they’re passionate about. Whether they love to unwind and relax with a
magazine, or whether they are happy to get ads on their mobile phone that are relevant to
them.
“This research highlights the need to understand the diversity of businesses and business
decision makers in this market when it comes to decision makers and their needs in
accommodation and travel. Business not only needs to consider the differences in
requirements across industries and business sizes but have a deep understanding of the
people making the decisions in those segments.
“The data used here only covers a small part of what is available to understand the decision
makers in this industry. Roy Morgan collects more than 60 demographic and psychographic
variables for business decision makers across travel and accommodation as well as those
involved in more than 20 other functions in areas such marketing, purchasing, R&D etc.”
To learn more about Roy Morgan’s business travel and accommodation decision makers, call
(+61) (3) 9224 5309 or email askroymorgan@roymorgan.com.
Please click on this link to the Roy Morgan Online Store.
Please click on this link to view the Small Business Owners Profile.

About Roy Morgan
Roy Morgan is the largest independent Australian research company, with offices in each state of
Australia, as well as in the United States and the United Kingdom. A full service research organisation
specialising in omnibus and syndicated data, Roy Morgan has over 70 years’ experience in collecting
objective, independent information on consumers.
Margin of Error
The margin of error to be allowed for in any estimate depends mainly on the number of interviews on
which it is based. Margin of error gives indications of the likely range within which estimates would be
95% likely to fall, expressed as the number of percentage points above or below the actual estimate.
Allowance for design effects (such as stratification and weighting) should be made as appropriate.
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Sample Size
5,000
10,000
20,000
50,000

Percentage Estimate
40%-60%
±1.4
±1.0
±0.7
±0.4

25% or 75%
±1.2
±0.9
±0.6
±0.4

10% or 90%
±0.8
±0.6
±0.4
±0.3

5% or 95%
±0.6
±0.4
±0.3
±0.2

